


Thisdocumenthasbeen preparedby HelloFreshSE(theά/ƻƳǇŀƴȅάand, together with its subsidiaries,theάDǊƻǳǇέύ. All material containedin this documentand information presentedis for information
purposesonlyandmustnot be relieduponfor anypurpose,anddoesnot purport to be a full or completedescriptionof the Companyor the Group. Thisdocumentdoesnot, andisnot intendedto, constituteor
form part of, andshouldnot be construedas,anoffer to sell,or a solicitationof anoffer to purchase,subscribefor or otherwiseacquire,anysecuritiesof the Company,nor shallit or anypart of it form the basis
of or be relied upon in connectionwith or act asany inducementor recommendationto enter into anycontractor commitmentor investmentdecisionor other transactionwhatsoever. Thisdocumentis not
directedat, or intendedfor distribution to or useby,anypersonor entity that is a citizenor residentor locatedin anylocality,state,countryor other jurisdictionwheresuchdistribution,publication,availability
or usewould be contraryto law or regulationor whichwould requireanyregistrationor licensingwithin suchjurisdiction. Personsinto whosepossessionthis documentcomesshouldinform themselvesabout,
andobserve,anysuchrestrictions.
No representation,warranty or undertaking,expressor implied, is made by the Companyor any other Groupcompanyas to, and no relianceshouldbe placedon, the fairness,accuracy,completenessor
correctnessof the information or the opinionscontainedherein,for anypurposewhatsoever. Noresponsibility,obligationor liability is or will be acceptedby the Company,anyother Groupcompanyor anyof
their officers,directors,employees,affiliates,agentsor advisersin relation to anywritten or oral information providedin this documentor in connectionwith the document. All information in this documentis
subjectto verification,correction,completion,updatingand changewithout notice. Neither the Company,nor any other Groupcompanyundertakeanyobligationto provide the recipientwith accessto any
additionalinformationor to updatethis documentor anyinformationor to correctanyinaccuraciesin anysuchinformation.
A significantportion of the information containedin this document,includingmarket data and trend information, is basedon estimatesor expectationsof the Company,and there canbe no assurancethat
theseestimatesor expectationsare or will prove to be accurate. Whereany information and statisticsare quoted from anyexternalsource,suchinformation or statisticsshouldnot be interpreted ashaving
beenadoptedor endorsedby the Companyor anyother personasbeingaccurate. All statementsin this documentattributable to third party industryexpertsrepresentthe Company'sinterpretation of data,
researchopinionor viewpointspublishedby suchindustryexperts,andhavenot beenreviewedby them. Eachpublicationof suchindustryexpertsspeaksasof its originalpublicationdateandnot asof the date
of this document.
Thisdocumentcontainsforward-lookingstatementsrelatingto the business,financialperformanceandresultsof the Company,the Groupor the industryin whichthe Groupoperates. Thesestatementsmaybe
identified by wordssuchas"expectation","belief', "estimate", "plan",ϦǘŀǊƎŜǘάor "forecast"and similarexpressions,or by their context. Forward-lookingstatementsincludestatementsregarding: strategies,
outlook and growth prospects; future plansand potential for future growth; growth for productsand servicesin new markets; industry trends; and the impact of regulatoryinitiatives. Thesestatementsare
madeon the basisof currentknowledgeandassumptionsandinvolverisksanduncertainties. Variousfactorscouldcauseactualfuture results,performanceor eventsto differ materiallyfrom thosedescribedin
thesestatements,andneither the Companynor anyother personacceptsanyresponsibilityfor the accuracyof the opinionsexpressedin this documentor the underlyingassumptions. Noobligationisassumed
to updateanyforward-lookingstatements.
Thisdocument includescertain financialmeasuresnot presentedin accordancewith IFRS,including,but not limited to, AEBITDA. Thesefinancialmeasuresare not measuresof financialperformancein
accordancewith IFRSand may excludeitems that are significantin understandingand assessingthe Company'sfinancial results. Therefore,these measuresshouldnot be consideredin isolation or as an
alternativeto result for the period or other measuresof profitability, liquidity or performanceunder IFRS. Youshouldbe awarethat the/ƻƳǇŀƴȅΩǎpresentationof thesemeasuresmaynot be comparableto
similarlytitled measuresusedby other companies,whichmaybe definedandcalculateddifferently. Seethe appendixfor a reconciliationof certainof thesenon-IFRSmeasuresto the mostdirectlycomparable
IFRSmeasure.
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